
Slicing vs chunking product-harm crisis: antecedents and firm performance
implications
Pupovac L, Carrillat FA, Michayluk D.
European journal of marketing
2022; 56(7):1856-1884
 
ARTICLE IDENTIFIERS
DOI: 10.1108/EJM-01-2021-0024
PMID: unavailable
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: not available
pISSN: 0309-0566
eISSN: not available
OCLC ID: not available
CONS ID: not available
US National Library of Medicine ID: not available
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

