
Intervening alcohol marketing to reduce harmful alcohol use and lessons
learned from the theory of changes: case studies in Thailand
Suriyawongpaisal P, Assanangkornchai S, Saengow U, Martinez Moyano IJ, Patanavanich R,
Wongwatcharapaiboon P, Aekplakorn W, Thongtan T.
Public health in practice (Oxford, England)
2021; 2:e100116
 
ARTICLE IDENTIFIERS
DOI: 10.1016/j.puhip.2021.100116
PMID: 36101580
PMCID: PMC9461226
 
JOURNAL IDENTIFIERS
LCCN: 2021229615
pISSN: not available
eISSN: 2666-5352
OCLC ID: 1143322110
CONS ID: not available
US National Library of Medicine ID: 101774776
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

