
Army recruitment video advertisements in the US and UK since 2002:
challenging ideals of hegemonic military masculinity?
Jester N.
Media, war and conflict
2021; 14(1):57-74
 
ARTICLE IDENTIFIERS
DOI: 10.1177/1750635219859488
PMID: unavailable
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: not available
pISSN: 1750-6352
eISSN: 1750-6360
OCLC ID: not available
CONS ID: not available
US National Library of Medicine ID: not available
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

