
Digital screen use for a road safety campaign message was not associated
with road safety awareness of passers-by: a quasi-experimental study
Dalton AM, Sumner F, Jones AP.
Journal of safety research
2020; 72:61-66
 
ARTICLE IDENTIFIERS
DOI: 10.1016/j.jsr.2019.12.005
PMID: 32199578
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: 78009062
pISSN: 0022-4375
eISSN: 1879-1247
OCLC ID: 01800052
CONS ID: not available
US National Library of Medicine ID: 1264241
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

