#MeToo as connective action: a study of the anti-sexual violence and anti-

sexual harassment campaign on Chinese social media in 2018
Zeng J.

Journalism practice

2020; ePub(ePub):ePub

ARTICLE IDENTIFIERS

DOI: 10.1080/17512786.2019.1706622
PMID: unavailable

PMCID: not available

JOURNAL IDENTIFIERS

LCCN: 2007235251

pISSN: 1751-2786

elSSN: 1751-2794

OCLC ID: 84647816

CONS ID: not available

US National Library of Medicine ID: not available

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

