Believing in karma: the effect of mortality salience on excessive

consumption

Chen S, Wei H, Meng L, Ran Y.
Frontiers in psychology

2019; 10:e1519

ARTICLE IDENTIFIERS
DOI: 10.3389/fpsyg.2019.01519
PMID: 31338047

PMCID: PMC6628939

JOURNAL IDENTIFIERS

LCCN: 2011243228

pISSN: not available

elSSN: 1664-1078

OCLC ID: not available

CONS ID: not available

US National Library of Medicine ID: 101550902

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

