
How alcohol advertising and sponsorship works: effects through indirect
measures
Zerhouni O, Bègue L, O'Brien KS.
Drug and alcohol review
2019; 38(4):391-398
 
ARTICLE IDENTIFIERS
DOI: 10.1111/dar.12929
PMID: 31037783
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: not available
pISSN: 0959-5236
eISSN: 1465-3362
OCLC ID: not available
CONS ID: not available
US National Library of Medicine ID: not available
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

