Gender differences in alcohol advertising's influence on young people's

positive expectancies about drinking
Yong JW, Frederick E.

Health communication research

2014, 10:39-74

ARTICLE IDENTIFIERS
DOI: unavailable

PMID: unavailable
PMCID: not available

JOURNAL IDENTIFIERS

LCCN: not available

pISSN: 2093-2707

elSSN: not available

OCLC ID: not available

CONS ID: not available

US National Library of Medicine ID: not available

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

