
Content themes of alcohol advertising in U.S. television-latent class
analysis
Morgenstern M, Schoeppe F, Campbell J, Braam MW, Stoolmiller M, Sargent JD.
Alcoholism: clinical and experimental research
2015; 39(9):1766-1774
 
ARTICLE IDENTIFIERS
DOI: 10.1111/acer.12811
PMID: 26207317
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: 77640782
pISSN: 0145-6008
eISSN: 1530-0277
OCLC ID: 02777940
CONS ID: sc 77000725
US National Library of Medicine ID: 7707242
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

