Using social marketing to create communities for our children and

adolescents that do not model and encourage drinking
Jones SC.

Health and place

2014; 30C:260-269

ARTICLE IDENTIFIERS

DOI: 10.1016/j.healthplace.2014.10.004
PMID: 25460909

PMCID: not available

JOURNAL IDENTIFIERS

LCCN: not available

pISSN: 1353-8292

elSSN: 1873-2054

OCLC ID: not available

CONS ID: not available

US National Library of Medicine ID: not available

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

