
Anti-social behaviour: profiling the lives behind road rage
Woodside A.
Marketing intelligence and planning
2008; 26(5):459-480
 
ARTICLE IDENTIFIERS
DOI: 10.1108/02634500810894316
PMID: unavailable
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: not available
pISSN: 0263-4503
eISSN: not available
OCLC ID: not available
CONS ID: not available
US National Library of Medicine ID: not available
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

