
Social consequences of law that prohibit the marketing of the plants,
extracts and substances known as"ethnobotanicals"
Iorga M, Ciuhodaru T, Romedea SN, Copoeru I.
Procedia - social and behavioral sciences
2012; 33:543-547
 
ARTICLE IDENTIFIERS
DOI: 10.1016/j.sbspro.2012.01.180
PMID: unavailable
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: not available
pISSN: not available
eISSN: 1877-0428
OCLC ID: 320496773
CONS ID: not available
US National Library of Medicine ID: 101531411
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

