
The contributions of value-based decision-making and attentional bias to
alcohol-seeking following devaluation
Rose AK, Brown K, Field M, Hogarth L.
Addiction
2013; 108(7):1241-1249
 
ARTICLE IDENTIFIERS
DOI: 10.1111/add.12152
PMID: 23614520
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: 93645978
pISSN: 0965-2140
eISSN: 1360-0443
OCLC ID: 27367194
CONS ID: sn 93020072
US National Library of Medicine ID: 9304118
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

