Reducing alcohol consumption among university students: recruitment and

program design strategies based on Social Marketing Theory
Black DR, Smith MA.

Health education research

1994; 9(3):375-384

ARTICLE IDENTIFIERS
DOI: unavailable

PMID: 10150454
PMCID: not available

JOURNAL IDENTIFIERS

LCCN: not available

pISSN: 0268-1153

elSSN: 1465-3648

OCLC ID: 12824066

CONS ID: not available

US National Library of Medicine ID: 8608459

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

