
Toward a Theory of Entertainment Persuasion: Explaining the Persuasive
Effects of Entertainment?Education Messages
Moyer?Gusé E.
Communication theory
2008; 18(3):407-425
 
ARTICLE IDENTIFIERS
DOI: 10.1111/j.1468-2885.2008.00328.x
PMID: unavailable
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: not available
pISSN: 1050-3293
eISSN: 1468-2885
OCLC ID: not available
CONS ID: not available
US National Library of Medicine ID: not available
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

