
Attitudes as Mediators of the Longitudinal Association Between Alcohol
Advertising and Youth Drinking
Morgenstern M, Isensee B, Sargent JD, Hanewinkel R.
Archives of pediatrics and adolescent medicine
2011; 165(7):610-616
 
ARTICLE IDENTIFIERS
DOI: 10.1001/archpediatrics.2011.12
PMID: 21383258
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: not available
pISSN: 1072-4710
eISSN: 1538-3628
OCLC ID: not available
CONS ID: not available
US National Library of Medicine ID: not available
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

