
Use of mass media campaigns to change health behaviour
Wakefield MA, Loken B, Hornik RC.
Lancet
2010; 376(9748):1261-1271
 
ARTICLE IDENTIFIERS
DOI: 10.1016/S0140-6736(10)60809-4
PMID: 20933263
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: sf 82002015
pISSN: 0140-6736
eISSN: 1474-547X
OCLC ID: 01755507
CONS ID: not available
US National Library of Medicine ID: 2985213R
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

