Social marketing for public health

Walsh DC, Rudd RE, Moeykens BA, Moloney TW.
Health affairs (Project Hope)

1993; 12(2):104-119

ARTICLE IDENTIFIERS
DOI: unavailable

PMID: 8375806

PMCID: not available

JOURNAL IDENTIFIERS

LCCN: 82643664

pISSN: 0278-2715

eISSN: 2694-233X

OCLC ID: 07760874

CONS ID: sn 81001974

US National Library of Medicine 1D: 8303128

This article was identified from a query of the SafetyLit database.


http://www.tcpdf.org

