
Unprecedented nationwide paid media campaign on impaired driving yields
strong results: "You Drink and Drive. You Lose." campaign scores with
target market
McKay MP.
Annals of emergency medicine
2004; 44(2):155-156
 
ARTICLE IDENTIFIERS
DOI: 10.1016/S0196064404005396
PMID: 15278089
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: not available
pISSN: 0196-0644
eISSN: 1097-6760
OCLC ID: 05729547
CONS ID: not available
US National Library of Medicine ID: 8002646
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

