
Thinking on luxury or pragmatic brand products: Brain responses to
different categories of culturally based brands
Schaefer M, Rotte M.
Brain research
2007; 1165:98-104
 
ARTICLE IDENTIFIERS
DOI: 10.1016/j.brainres.2007.06.038
PMID: 17655834
PMCID: not available
 
JOURNAL IDENTIFIERS
LCCN: not available
pISSN: 0006-8993
eISSN: 1872-6240
OCLC ID: not available
CONS ID: not available
US National Library of Medicine ID: not available
 
This article was identified from a query of the SafetyLit database.

Powered by TCPDF (www.tcpdf.org)

http://www.tcpdf.org

